
Welcome!



Why Use Testimonials?

1. Demonstrate your success.

2.  Enable other people to sell for you.

3. Builds trustworthiness.
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Four Types of Testimonies

1. Trust-Builder Testimonies

Why?

Use these testimonies with cold traffic to 

help build trust with people.

When?

Prospect attraction tools, Sign up pages, 

high ticket sales
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Examples
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“I'll be honest. I was skeptical. I was really skeptical about Scott's offer 

because I've been doing this full time since 1997. I sold over 70,000 

products online. I had over 500 people on recurrent billing before, and I 

thought, does this guy really got anything to say that's unique or 

different or that can really help me sell more memberships now?

I have to say, number one, I was blown away with the training, very 

detailed. He's very hands-on, and, yes, I learn and discovered a lot of 

things that I can immediately apply. It really blew me away.

I also got a welcome call as part of my purchase. I thought, oh, it will 

probably just be a sales pitch or something, or he won't give any 

information. I actually held nothing back. There was no pitch, and he 

was absolutely awesome, phenomenal, and gave me some really 

great, great, great techniques.

If you are skeptical or you're holding back or you aren't sure it's a good 

investment of your money, I understand. I researched it extremely 

thoroughly before I purchased, but I have to say it is a fantastic 

investment of money and I'm very pleased with it. I can say with 100% 

certainty you will be, also.”

- Marlon Sanders

What I love about Scott is he has like the best heart in 

the world. He's an awesome human being. And he has 

such a wealth of knowledge in the marketing space and 

not just marketing, he has provided me advice and 

mentorship around the operations piece of our business. 

He’s been like my secret weapon. I keep him in my back 

pocket and call him up and talk to. And so anyone who's 

out there that really runs a business and you want to 

create a better business, to impact more lives. 

You've got to have a conversation with Scott. It's been 

an absolute pleasure and I can't recommend him highly 

enough for any business owner that wants to take their 

business and really their life to the next level. 

So thanks Scott for everything that you've done for us. 

And I really look forward to us continuing our together. 

- Clint Salter



Four Types of Testimonies

2.  Believability Testimonials

Why?

Use these testimonies when you’re making a 

specific claim.

When?

Sales pages
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Examples
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“In just 24 hours our membership conversions went from 14% to 
71% with one simple tweak that Scott made.”

Bill Heid, President Heirloom Audio



Four Types of Testimonies

3.  Proof Testimonials

Why?

Use these testimonies when you need to 

demonstrate proof.

When?

Sales pages, Sign up pages

© Scott Whitaker



Examples
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Four Types of Testimonies

4.  Differentiator Testimonials

Why?

Use these testimonies when you need to 

demonstrate that you’re different from other 

options.

When?

Sales pages, Sign up pages, High ticket sales
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Examples
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I learned more about assimilating members from one day with Scott than 

I have from entire multi-day seminars devoted to the topic. From the 

strategic reasons to take specific actions to practical examples of the 

strategies in action, Scott can walk you through the complete process. 

Seriously, if you want more members and you want to retain them, listen 

to Scott!

John Laird, MDC



What if you don’t have any testimonials?
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How to Get Testimonials:

1. In-person Events
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How to Get Testimonials:

2.  Facebook Posts
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How to Get Testimonials:

3.  Videos
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How to Get Testimonials:

4.  Conversations
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I just sold over $7,000 with my July 4th

special.

- TJ Ahn, TJ Ahn Consulting



How to Get Testimonials:

5.  Pictures
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How to Get Testimonials:

6.  Email
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How to Get Testimonials:

7. Repurpose to other media

Video – Transcribed

Facebook Posts – Pictures
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How to Get Testimonials:
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Video – Webinars

Text – Memes
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How to Get Testimonials:
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What if you don’t have any testimonials?
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Workshop 
Time!
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Power 
Multiplier

Google Doc!



Your Checklist:

✓ Who can you ask for a testimony?

✓ Create your Google Doc.

✓ Where do you need to add testimonies right 

now?
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BONUS:

1. Thank people!
2. Give other people a 

testimony.



Post in the Facebook Group:

www.Facebook.com/groups/

membershipmarketers
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http://www.facebook.com/groups/membershipmarketers
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