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WELCOME.



CONGRATULATIONS.



Robin Robins
Technology Marketing Toolkit

• IT Professionals Over 500 members
paying over $500 a month



Todd Tramonte
Membership for other Realtors

• Able to Use the Work He is Already
Doing for His Core Business



• Membership for Pet Owners Who Want
to Communicate with their Pets Better

Val Heart
Val Heart, Animal Talk



• People who want to travel the US and work 
out of their RVs.

Steve Anderson 
Workamper News



• Busy professionals who are looking for fun 
and social events in there area

Adrian Curran
Meet Me there Events



ü Marketing Agency Owner

ü Created first to pay for 
retention marketing

ü Why: Needed to get out of 
debt and get more “time,” 
take care of my family and 
answer “the whisper”

Kim Walsh 
Phillips



ü Pastor

ü Built one of the largest 
coaching businesses

ü Why: Leverage wisdom and 
knowledge than youth and 
energy

Scott
Whitaker



In Your Portal Now







LET’S GET STARTED.



BEGIN WITH THE
END IN MIND.





WHAT IS YOUR WHY?



WRITE IT DOWN AND POST IT.



HOW AND WHEN WILL YOU 
CELEBRATE?



FIRST MILESTONE:
5 MEMBERS







BIG HAIRY AUDACIOUS GOAL:
1 MILLION DOLLARS IN SALES





BIG HAIRY AUDACIOUS GOAL:
$250,000 IN SALES



WRITE DOWN HOW YOU WILL 
CELEBRATE 

YOUR FIRST MILESTONE.



WRITE DOWN HOW YOU WILL 
CELEBRATE YOUR 

BIG HAIRY AUDACIOUS GOAL.



THE WHY, WHO & HOW



• What are you excellent at?
• Do other people struggle with this? 
• Does the struggle cause them enough pain that 

they would be willing to pay for a solution? 
• Will this help them save time and make more 

money?

PICKING YOUR AUDIENCE



ANGELA PROFFITT



JENNA CARELLI 







• How big is the audience?
• Do they have enough money to afford to pay for 

your membership?
• Can you reach them?
• Are you “one of them”?

THE AUDIENCE



• Choose ONE specific problem, that you can 
solve, that frustrates other people in your target 
market..

• The problem my membership will solve for my
target market is: 

• What is the very specific outcome your customer 
will achieve as a member of your membership?

WHAT PROBLEM WILL YOU SOLVE?



Grow your audience, 
scale your business 

and up-level your life.



WRITE DOWN WHO WILL 
YOU SERVE AND WHAT 

OUTCOME WILL YOU 
PROMISE THEM.



Monthly
Interviews

Membership
Launch

5 Days of
Interviews



STEP ONE



SET UP FOR SUCCESS



POLISH UP YOUR PROFILES





STEP TWO



DREAM 25



DREAM 25
DEVELOP YOUR LIST OF 

THOSE TO BE INTERVIEWED 
FOR YOUR RUNWAY LAUNCH 

AND PROGRAM. 





QUESTIONS?


